
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC 
ART, STRATEGIES TO 
ENCOURAGE AGING IN 
PLACE, SUPPORTING 
CULTURAL IDENTITY, 
NEIGHBORHOOD 
IDENTITY, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC 
ART, STRATEGIES TO 
ENCOURAGE AGING IN 
PLACE, SUPPORTING 
CULTURAL IDENTITY, 
NEIGHBORHOOD 
IDENTITY, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC 
ART, STRATEGIES TO 
ENCOURAGE AGING IN 
PLACE, SUPPORTING 
CULTURAL IDENTITY, 
NEIGHBORHOOD 
IDENTITY, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC ART, 
STRATEGIES TO

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC 
ART, STRATEGIES TO 
ENCOURAGE AGING IN 
PLACE, SUPPORTING 
CULTURAL IDENTITY, 
NEIGHBORHOOD 
IDENTITY, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC ART, 
STRATEGIES TO

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO PROMOTE 
HEALTHY BUILDING 
USES, STRATEGIES TO 
IMPROVE STREETS, 
ENCOURAGE WALKING 
AND BIKING, SUPPORT 
GREEN BUILDING, GREEN 
STREETS AND ALLEYS, 
IMPROVE PARKS, LINK 
TO THE LA RIVER AND/
OR OTHER TRAILS, SLOW 
STREETS, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO PROMOTE 
HEALTHY BUILDING 
USES, STRATEGIES TO 
IMPROVE STREETS, 
ENCOURAGE WALKING 
AND BIKING, SUPPORT 
GREEN BUILDING, GREEN 
STREETS AND ALLEYS, 
IMPROVE PARKS, LINK 
TO THE LA RIVER AND/
OR OTHER TRAILS, 
SLOW STREETS, ETC. 
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO PROMOTE 
HEALTHY BUILDING 
USES, STRATEGIES TO 
IMPROVE STREETS, 
ENCOURAGE WALKING 
AND BIKING, SUPPORT 
GREEN BUILDING, GREEN 
STREETS AND ALLEYS, 
IMPROVE PARKS, LINK 
TO THE LA RIVER AND/
OR OTHER TRAILS, SLOW 
STREETS, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND FLOORS, 
RE-PURPOSING OF 
INDUSTRIAL USES

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC 
ART, STRATEGIES TO 
ENCOURAGE AGING IN 
PLACE, SUPPORTING 
CULTURAL IDENTITY, 
NEIGHBORHOOD 
IDENTITY, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES, PUBLIC 
ART, STRATEGIES TO 
ENCOURAGE AGING IN 
PLACE, SUPPORTING 
CULTURAL IDENTITY, 
NEIGHBORHOOD 
IDENTITY, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO AVOID 
DISPLACEMENT, 
ENCOURAGING SMALL 
LOTS, LOCAL BUSINESS 
SUPPORT, SMALL 
BUSINESS SUPPORT, 
MICRO SPACES, DESIGN 
GUIDELINES

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO PROMOTE 
HEALTHY BUILDING 
USES, STRATEGIES TO 
IMPROVE STREETS, 
ENCOURAGE WALKING 
AND BIKING, SUPPORT 
GREEN BUILDING, GREEN 
STREETS AND ALLEYS, 
IMPROVE PARKS, LINK 
TO THE LA RIVER AND/
OR OTHER TRAILS, SLOW 
STREETS, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO PROMOTE 
HEALTHY BUILDING 
USES, STRATEGIES TO 
IMPROVE STREETS, 
ENCOURAGE WALKING 
AND BIKING, SUPPORT 
GREEN BUILDING, GREEN 
STREETS AND ALLEYS, 
IMPROVE PARKS, LINK 
TO THE LA RIVER AND/
OR OTHER TRAILS, 
SLOW STREETS, ETC. 
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
STRATEGIES TO PROMOTE 
HEALTHY BUILDING 
USES, STRATEGIES TO 
IMPROVE STREETS, 
ENCOURAGE WALKING 
AND BIKING, SUPPORT 
GREEN BUILDING, GREEN 
STREETS AND ALLEYS, 
IMPROVE PARKS, LINK 
TO THE LA RIVER AND/
OR OTHER TRAILS, SLOW 
STREETS, ETC.

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND 
FLOORS, RE-PURPOSING 
OF INDUSTRIAL USES, 
FULL SERVICE, PARKING 
FLEX, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
FLEXIBLE SPACES, 
STRATEGIES TO ACTIVATE 
VACANT GROUND FLOORS, 
RE-PURPOSING OF 
INDUSTRIAL USES

UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
UP TO 100 WORDS OF 
TEXT DESCRIBING: 
BEAUTIFICATION, 
PRIDE, FULL-SERVICE 
COMMUNITY, 
LOCAL BUSINESS 
SUPPORT, ETC.
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Installation Concept

Panel 1
Intro text, with white logo.
Up to 50 words of text describing UPLAN (need 
to shorten a bit): The Uptown Planning, Land 
Use and Neighborhood Assessment (UPLAN) is 
a collaborative effort between the City and the 
North Long Beach community to come up with 
laws and policies to guide future development 
and create a new vision in North Long Beach. The 
UPLAN intends to bring together past planning 
and visioning efforts for Uptown. Phase I of 
UPLAN was completed in Spring 2019 with a set 
of new zoning recommendations for Atlantic 
and Artesia. Phase II, which focused on mobility 
strategies and land use regulations for all of 
North Long Beach, was completed in December 
2020.
www.longbeach.gov/uplanlb

Panel 2
Rooted
Up to 100 words of text 
describing: strategies to avoid 
displacement, encouraging 
small lots, small business 
support, micro spaces, design 
guidelines, public art, strategies 
to encourage aging in place, 
supporting cultural identity, 
neighborhood identity, etc.

Panel 3
Healthy
Up to 100 words of text 
describing: strategies to promote 
healthy building uses, strategies 
to improve streets, encourage 
walking and biking, support green 
building, green streets and alleys, 
improve parks, link to the LA 
River and/or other trails, slow 
streets, etc.

Panel 4
Flexible
Up to 100 words of text 
describing: flexible spaces, 
strategies to activate vacant 
ground floors, re-purposing 
of industrial uses, full service, 
parking flex, etc.

Panel 5
Home
Up to 100 words of text 
describing: beautification, pride, 
full-service community, local 
business support, etc.

What comes 
Next?
¿Qué viene 
después?
Thank you for participating in the 
UPLAN virtual open house!  We hope you 
will check out one or both of the UPLAN 
demonstration projects that launch on 
February 14th along Long Beach Blvd 
and at Ramona Park. As always, visit the 
UPLAN website for the latest updates 
and information.

Experience some of the types of improvements that can be 
made to make it safer and easier to walk and bike!  The UPLAN 

interns will be painting a temporary creative crosswalk and bulb out 

along Indiana St next to the tennis courts at Ramona Park!  Indiana 

Street was designated as a Neighborhood Open Street after the 

COVID-19 pandemic began, to create more opportunity for residents 

to safely walk and bike near Ramona Park while social distancing. The 

UPLAN demonstration project builds upon these efforts, by providing 

additional signage, creating a fun and noticeable new crosswalk, 

and expanding the sidewalk at the edge of the park through a 

“bulb out” that makes it a safer and shorter distance to safely 

cross the street to get to the park.

Using this survey on your phone, participate in a scavenger 
hunt that starts at Aguas Way on Long Beach Boulevard.  
The City wants to know what you think about some of the ideas for 

improving Uptown streets through mobility enhancements being 

proposed through UPLAN. Find the posters along Long Beach Blvd, 

fill out the UPLAN Scavenger Hunt Survey, and get a free agua 

fresca from Aguas Way! (while supplies last). Though we can’t do a 

scavenger hunt together due to COVID-19, this is a great alternative!

Gracias por participar en la casa 
abierta virtual de UPLAN. Esperamos 
que tu puedas visitar uno o dos de los 
proyectos de demonstración de UPLAN 
que se lanzaran el 14 de febrero sobre 
el Bulevar Long Beach y en el Parque 
Ramona. Como siempre, visita la pagina 
de UPLAN para los últimos avisos e 
información.

•	 Participate in a UPLAN Virtual Walk Audit

•	 Market Street improvement project 

•	 North Long Beach Healthy Eating, Active Living 			 
	 (Heal) Zone Initiative

•	 Go Active Long Beach! 

•	 Healthy Active Long Beach  

•	 Long Beach Climate Action and Adaptation Plan 			
	 (CAAP)

Other City Initiatives that Benefit North Long Beach
Click the links below to learn more!

Long Beach Boulevard Scavenger HuntRamona Park Demonstration Project

Share this  
virtual open house  

platform with your family,  
friends and neighbors!  

 
Feedback provided through this virtual open 
house will be used to inform proposals that 

will ultimately be brought forward to the 
Planning Commission and the  

City Council later this year. 

Check out the UPLAN Demonstration Projects in Your Community! 
¡Visita los Proyectos de Demostración de UPLAN en Tu Comunidad!
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Site Plan Graphic Detail

Stencil Application #PFC-19 Pyramid Self-Priming 
1-Part Epoxy Satin Interior/
Exterior Concrete and 
Garage Floor Paint

Indiana St Bulb-out Graphic Option 1

Fence installation

Fence Installation Panel Categories: Rooted, Healthy, Flexible, Home


