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CONSIDER—there’s a good chance you or a family member:

s

Entered the world born in a
nonprofit hospital—nearly
half of America’s hospitals are
nonprofit.

Avoided polio because March
of Dimes raised research funds
to discover a safe and effective
vaccine, and escaped other
diseases because of scientific
research by nonprofits.

Attended services at a house

of worship maintained by one

of the nearly 350,000 nonprofit
religious congregations.

Learned how to swim through
lessons at the local JCC,
YMCA, or scout camp.
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Developed life skills like conflict
resolution and teamwork
through Girl Scouts, Little
League, 4-H, or other youth
development organizations.

Attended a nonprofit preschool,

grade school, high school,
college, or graduate school,
perhaps with support of a
nonprofit scholarship fund.

Exercised your rights to vote,
to education, to travel, to
equal treatment under the law
and other rights secured and
protected by nonprofits.

Visited historic treasures
and places of natural beauty
preserved by nonprofits.

A

Enjoyed family vacations

at nonprofits such as the

San Diego Zoo, the Museum of
Science and Industry in Chicago,
or the Metropolitan Museum of
Art of New York City.

Inhaled cleaner air in
tobacco-free restaurants
thanks to the work of public
health nonprofits.

Enjoyed the natural wonder

iy and splendor of America’s

rivers, forests, and open spaces
due to the work of nonprofits
committed to conservation and
our environment.

Laughed, relaxed, rejoiced,
and were inspired at nonprofit
arts performances.

pp Of course, that’s still just a short list of the many ways that nonprofits improve lives.



What makes a nonprofit a nonprofit?

Nonprofit Corporation:

A corporation or an

association that conducts business
for the benefit of the general
public without shareholders and
without a profit motive. Must
exist for a charitable purpose or
public good.
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The Nonprofit Partnership

Organizational Development

Executive Leadership y <

Strategic Planning

Financial Sustainability

| Evaluation

Retreats and Facilitation ) o
Marketing and Communicatio

Board Development

« Supporting Nonprofits
through convening,
training, consulting,
and advocacy

 Capacity Building support
of initiatives and cohorts

 Partnerships with funders
and stakeholders



Long Beach Gives
2024 IMPACT REPORT

Long Beach Gives is the annual, citywide giving campaign to
raise awareness and inspire community giving for Long Beach nonprofits.

Long Beach Gives is the citywide,
online fundraising campaign to
raise awareness and inspire
community giving for Long
Beach nonprofits.

In 2024, individuals and businesses contributed

$2,120,279

with 10,108 donations to 270 nonprofits representing 16 causes.

Our goal is to inspire individuals -
and businesses in our 1ves
community to come together to
Mmake a difference in the

exemplary work of local
P fi Y AWARENESS INSPIRED COMMUNITY
nonpro Its. 715,000 page views 57 first-time 812 volunteers

in September el raised $357k
participants

TOTAL IMPACT SINCE 2019

www.longbeachgives.org $10,806,999 RAISED

® 42,577 DONORS @ 380+ NONPROFITS BENEFITTED

L 4 52,207 DONATIONS ¥ 100 HOURS+ OF FREE
PROFESSIONAL DEVELOPMENT




Nonprofit vs. For Profit/Private Business
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Nonprofits by the
Numbers

In the US, 1in 10 jobs are with a nonprofit
Nonprofits employ 1.7 million employees in CA
Total California nonprofit wages are $29.9 billion

Nonprofits are the fourth largest employer in
California — operating in the fifth largest economy
in the world

LA is the top county that employ the largest
number of nonprofit employees- 411,687

1.2 million volunteers



Understanding
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 GuideStar

e Organization’s Website

* Annual Report

* Long Beach Gives Website

* Foundation Directory Online

* Grant Station



[[[ll FOUNDATION
S

uccess Since 1995

PUBLIC CHARITY

Organizations with active
programs, such as churches,
educational organizations, and
animal welfare agencies.

TYPES OF
501(C)(3)
PRIVATE ORGANIZATIONS

OPERATING PRIVATE
FOUNDATION FOUNDATION

Hybrid Non-operating
organizations with foundations that
active programs support the V‘{C_'rk of
but other attributes public charities
similar to private
foundations




781 with over $50,000 in
revenue

Nonprofits in
Long Beach

612 Public
Charities

73 Non-Operating
Foundations

33 Business

Leagues
230 with 1+ staff

* 196 Community & Economic
Service Areas

302 Human Services/Rights

Development

80 Philanthropy

129 Education

99 Health

58 Sports and Recreation

71 Arts and Culture

31 Environment

34 Religion




Here are
some ways

to look at the
big picture

Nonprofit collaboration strengthens
community outcomes by leveraging shared
resources, knowledge, and networks to
address complex challenges that no single
organization can solve alone.

* Expand Reach and Access
* Increase Efficiency and Resource Sharing
 Strengthens Advocacy and Collective Voice
* Enhances Innovation and Problem Solving
 Builds Trust and Social Capital
* Improves Sustainability and Long-Term
Impact
> 4
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Expands Reach and Access

By working together, nonprofits can
connect with broader and more
diverse populations.

Collaboration reduces duplication
of services and ensures that gaps
in support are filled.




ncreases Efficiency and
Resource Sharing

*Partnerships allow organizations
to pool staff expertise, volunteers,
funding, and facilities.

«Joint initiatives often reduce
administrative and operational
costs, allowing more resources to
be directed toward community
needs.
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Strengthens
Advocacy

and
Collective
\Viellel=
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«Coalitions amplify the voices of

communities by advocating
together for systemic change.

*Policymakers and funders are
more likely to respond to a unified
message backed by multiple
organizations.
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Enhances Innovation and Problem-Solving




Builds Trust and Social Capital

#%* Partnerships model cooperation and collaboration for the community.

@ Trust among nonprofits often translates into stronger community trust,
which helps sustain long-term impact.




Improves Sustainability and Long-Term Impact

Shared strategies create continuity in services, Funders often prioritize collaborative efforts,
even if one organization experiences funding leading to more sustainable financial support.
challenges.



N
Summary

When nonprofits and community
collaborate, they create a multiplier
effect, expanding reach, deepening

impact, and fostering systemic
change that leads to stronger,
healthier communities.




Invitation to
Westside Orgs!

Collaborative
effort to bring
resources &
Investment to

@ West Long Beach

LONGBEACH Y

Economic
\ Development
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We’re launching a
collaborative recruitment
effort to build a powerful,

united front of
organizations committed to
improving community
health, environmental
justice, and long-term
investment in West LB.

I%‘\

Networking and
partnership-building with
aligned orginzations

e

[e]

Access to new funding
opportunities

Y

A stronger collective voice
for advocacy and
investment

Grant writing and
application support

[

An opportunity to align
efforts and create lasting
change in West LB



We look forward
to hearing from
you!

Jbenitez@tnpsocal.org
Customsupport@tnpsocal.org
562-888-6530

WWW.TNPSOCAL.ORG
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Funding
Opportunity
Overview

Port of Long Beach Sponsorships
September 30th Deadline




The Harbar Depariment provides sponsorship lunds 1o nenprofil 2nd gavesmmental organtzatons for commenity
Tuincions aad ewents 10 halp infarm 1he putlic about tha Port.

Organtzatons e askod (o sutend! Bair sponsorship fonding roquests during thioe detned application pariods each
s yoor, In Xanuary May and Septembes.

The schoduiad throe times 3 year call far sponsarships gives staknholders 2 daar process 19 fellow and halp In thelr
planning, 3nd 2 wary for the Perl 1o avabsale whar is lunding will have B graalnst mpact.

Hoad the spenseorship poloes and guidoine:. (359 found In rescurces seclon balow)

NEXT CALL FOR APPLICATIONS
Sapl. 130, 2075 (ovenls must 1s pace en o aller Dec. 1, 73751 Daadiin for this cail will be 5 p.m. en Teccday,
Sepl 30, 2025.

SPONSORSHIP RESOURCES

Namo
Lint of Apparowed Spesarships May 7875 Cal

195 Detsrmenasion Lottar zarmple

Lint of Apgarowed Sprearabips: Jenuary 7025 Call
Lint of Apparowed Spansarships Septwerizar 7024 Cal
Lint of Agarowed Spamsarsbips My 2824 Cl

Lint of Apparowed Spasarships: lanuary 7026 Call
Lint of Apparowed Sparsarships 2073

List of Apparowed Spamsarsbips 20197027

Sample Spermar Levals snd Benebits - 8-73-27




COMMUNITY SPONSORSHIPS

The Port of Long Beach supports community groups and events that make Long Beach a better place to live
and work.

COMMUNITY

SPONSORSHIP OVERVIEW

& Search

SPONSORSHIP OVERVIEW

SPONSORSHIP FAQS
SPONSORSHIP APPLICATION

SPONSORSHIP POST-EVENT
SUMMARY FORM




SPONSORSHIP OVERVIEW

SPONSORSHIP FAQS

SPONSORSHIP

APPLICATION

SPONSORSHIP POST-
EVENT SUMMARY FORM

SPONSORSHIP APPLICATION

The next application period will be in September 2025, then January 2026 and May 2026.

We recommend that you prepare your responses to the online form in advance. You may download
a POF sample of the application form for your reference. Do not submit the PDF; all applications

must use the online form.

During the application period, you may use the "Save and Continue” feature to pause your work on
the form and come back to it later from any computer. We recommend that you use the email
feature to have the link sent to you. The "Save and Continue” link, found at the top of the
application area on the page, expires in 30 days; this may be after the end of the sponsorship
application period but does not affect the deadline. You must submit your completed application

before the deadline.

The deadline for applications is 5 p.m. on the final day of each sponsorship call. We cannot

accept late applications.
The application will be available beginning Sept. 1, 2025.

Remember: Activities must take place at least 60 days after the application closing date; for the

next sponsorship call, events must take place on or after Dec. 1, 2025.



& Jessica Benitez:
ibenitez@tnpsocal.org

Thank
YO u ! Christina Kreachbaum:

ckreachbaum@tnpsocal.org
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